NO 3AVLIN

NO 3AVLIN

€ Pu:linAmans

INAVNSIUKIINAY

ND 3AVLIN

NO 3AVLIN

=
b
o)
m
o
©

AUanduls1ln

An=UINAAERNS d1KSuldnuanAnu:

nangnsutnAmansucuiin (Kangnsusuusy w.fA. 2566)

AtU=UINAMEnS IWIaVNSOUUKIINENAY

=
=
=)
m
Q
c
=
=
o
m
Q
c
=
3
o
m
Q
c
=
=
w)
m
Q
c
=
=1




[ o
AU
Az dwamanslalauinnguivindwiuidauonanzundus w.a. 2547 1ielvdanain

Angd1e 9 danuianudnlaluesdninuivasiinuediunisdeanslusedusing 9 wazaiunsnid

Wufn ngug) warvinwesulmamanslussyndldtivaivinudnula

Aaugliusnsnguininiinaeans daldauenamyagladnymannsiiuguvestinaeans
delvidilaninsinvesenaninisdeanslundngastimariansiaudia @dudiulss w.e. 2566)
FazEuldlulnigfnw 2566 dandvanzauisadennguivinaneuzdivaaanslalneien

AnwieeAAuIkaEinyEanIEn19In 2 @191391 lawn nguivininsarsaunatazdsld nquiv

2
a =

Tmnilne ieihldgmaianudilamansuaglnduiinueinniziulaeg9dngeded

AlendulvIinvesrslinamanidmiudanuenaziauillninauetoneivilunguivin

9

Y o

11 2 ngu neunteduieilonisedvvisniwinguazn1widingy saudsdenmualunisiden
seivamelowFouiienddnanauegane 9 lugwiamnsaluningrdeiaula agleideya
lUdsgneunisiansanamedousou wasdimansang 9 vasdmadansluldlumsvauinueay

FinulsegaiiuszansnnwazUsyansnasaly

MheiRW LAz UM UAMNNIANERAS
Apztlivamans Punaansaluminedy

SUIAY 2565



GUELTLT]

Wi

FOUATAIY e 1
FaMUUANGUIIINTNAANAASFATUTRAUDNADIL ... 1
NANAYNNYDIAQUETIARVTRNT ..o 3
1. @1UIINTANTHUNARAZ TN AVATUIIVTEVSHUIR e 3
SN VTIY I TN AUIARBEEOIAY e 4

1.1 PUIRT VSTV NUIAU oo seee e e 4

1.2 A IRT VAU RO, s e ee s e s s e e eseeesee s eeeesen e 6

L3 AT TUTHT VT e ee s es e es s es s esseeee e eeres 6

131 TUARTITUNTTIAU e 6

1.3.2 TAUAAT I IUURB Moo eeeseeeeeeeeeseeeeeeeeeeseeeeee s ee s seeess e eeeesseeeeee 10

2. EVIYIINTNA AAIYIININE DR DTITAVTUAAG oo 23
FNIVVANUIIYNVINIUEYIFL .o e see s 24

2.1 PHAATIIIYNTIAU oo 24

3 Ut e Lo L TS 1oL OO 24

2.3 FNDBUNYT I TIU .o oo e s eeees e 27

2.3.1 AUIATIAUVUIAU oo eses e 27

2.3.2 WU ATV IUIEADN coreeeeeeeeeeeeeee oo e s e e s e s s es e ee s s s e s es e ees e sseees e eeseeee e eeees 30



Alenguivindmamansdudin dwmsuidauenauen dngasinaaansiudin adudiuus w.e. 2566)

AUYINUNTURAYDU

s

I UILEIAYAINIIANY

FaMNUAYDINITANE

dayanily

AR TWARIERS PUNaINTaluvNINeaY

elnddnianuzmnudilalumansvesiivamans wazanunsai

Ly

musluldlunsdeanslusedusing q waziveidmneivainuane

a a

TaeegnafiusyansSantasUsyansna

a

1. naAunmimvua duazdalrusnswnddsusne s naeans

q

v
[

Wity
2. TAnusnauziuszasdazidennguivivesansdinamaniiiy
oy desnamaifouiFeulunguiviiu sruaubidanda 18
wiagin lnsidaniiesnguiulanguivmids 910 2 nguien

selud

Ia

1) naydvlnnsansauwALaz e bl

q

I a

2) nas i dme

q

adaan

3. Tunsalnfidnuszasiazidonisaunguivilnvesnusilineians
foasdy viespesnsakurilunisameilousou velvdnse
wieRaukazseiuguAINYangns Lazniigdnnisiey
nsaeuULazatuayUNISAnYY Ke3¥1n1s Anstivemans
3. 0-2218-2122 vi3e 0-2218-2209
wagAnmudayanianadn Reg CommArts CU

4. vanpegdnisvualilugiienguivlvg wuiifuseisdediu
VRNGIEDERIRN ﬁam‘lajmmiaﬁu%mﬁuﬁ]uehwﬁwaanq’u
311 18 mineAald Tunsddna1n WadndoniFoussivdu

Tsiasu 18 MdreAnAIUAINUA

[ A v

5. Wsuldaiiedvivg atuliuvildanudinudssasddnaeisoung
Wwlnilmamanddmiuidnuenauey daunln1sAnel 2566

Wuduly

Famuuanguivindmaransdrvniulidauanans

fanuonausiinamansaiuisadoniousisivivesruzdmadansidunguivily

Tounheinsy 18 nuiein leedeniseuainanwusladnuaenilslu 2 dnway soldll



)

Alenguivindmamansdudin dwmsuidauenauen dngasinaaansiudin adudiuus w.e. 2566)

1a

1. nguAvinansansaumanazialvgl 18 wiqefin
fanueneralmamansauisaideniouseivlaflsvesaivdviisarsaunaiazdelny
(2801300¢) BnusEATTIBlUT
2801431 mMsiinnuansasaunasaz el 3(0-9-0)
Professional Internship in Journalism, Information,
and New Media

2801432 TesensUSagilnusnsansaunanasielnl 3(0-6-3)

Senior Project in Journalism, Information, and New Media

2. ngudvlnamine 18 wiqein
fdnuenmugilmamansaiunsaidaniSousieivlanlnues@viiv1mnidme (2804xxx) AL
o3 isstelul
2804412 N19ILNTENA 3(2-2-5)

Speech Communication Research

2804423 NSHAMUNITIINTNF 3(1-4-4)
Internship in Speech Communication

2804468 1AssNsUTeY I anus MM 3(1-4-4)

Senior Project in Speech Communication

weig Tanuenenzdwernansliansnametoudedluseio futelud

2802206 m{immsﬁ@’%’uaﬁLLasmﬁé‘fﬂﬁm%’umﬁami 3(3-0-6)
Audience Analysis and Communication Research

2802207 nsuAndeided 3(1-4-4)
Audio Media Production

2802208 MsHALEerRITa 3(1-4-4)
Digital Content Production

2802431 nsElnadIndunseanuukaznande 3(0-9-0)
Professional Internship in Media Design and Production

2802432 Tasemseandouuunsiudiiae 3(1-4-4)

Transmedia Production Project
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1. 51939181913V 5E TEUNALAZHD LUl

fanuenauedinemanianiadenSeusgiviledidvesanivnsasaumesasds
(2801xxx) A1WU 18 wihefin Usznausie
1.1 vanasedvdsdu SandenSeuneivivlefly duellil

2801205 Msansmansnuauliseidouvesansaulme 3(3-0-6)
Journalism in The Age of Information Disorder

2801206 MsEsAaniuLLNanweuTivainvany 3(2-2-5)
Multi-platform Journalism

2801207 nsKARADINTANTALIWALLLNAANE TURT VA 3(2-2-5)
Production of Journalism and Information Media
on Digital Platforms

2801208 N1998ALUUNTIANKALNITIANTNEINT UL TEULNA 3(2-2-5)
Graphic and Layout Design for Journalism
and Information Projects

2801350 é’mmﬂisLﬁuiauaﬁaéfmmiﬁﬁuaLLa?{a’gﬂimiauLm 3(3-0-6)
Seminar Contemporary Issues in Journalism
and Information Regulation

2801351 MIETAanIAUANSIYBeIY 3(3-0-6)
Journalism and Human Rights

2801352 uinnssuuwazmsiduiuszneunisensansaumalugafaa 3(3-0-6)
Innovation and Entrepreneurship in Journalism
and Information in the Digital Age

2801353 nufuagn Ao Tnnssunsansauma 3(3-0-6)
Theories and Research for Journalism
and Information Innovation

2801430 ﬂflswammmimﬁmam%%ugq 3(2-2-5)

Advanced Journalism Production

1.2 vuaasigdvnaan dasdeniseusiedvivladls seseludl

2801209 A58 UARATTNDIIUINTESAERNS 3(3-0-6)

Reading of Selected Works for Journalism
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2801210 asaumARnwIegaamns T fnnsuaznsHAnde TaLssey 3(3-0-6)
Information Studies for Content Industries and
Cultural Media Production

2801211 WAILIN1THAEUTYY1INTATAUNA 3(3-0-6)

Development and Philosophy of Journalism and Information

2801301 MIAsAEnsToya 3(2-2-5)
Data Journalism

2801302 N13EMNNEMTUINUNTENTANERNS 3(2-2-5)
Photojournalism

2801305 N3N BEIEINTUIIUITANTAIENS 3(2-2-5)
Interviewing for Journalism

2801309 NTANTANANTYUYU 3(2-2-5)
Community Journalism

2801335 AIPLANINUINTETAUNA 3(3-0-6)
Sociology, Journalism and Information

2801338 NFENSAUMANUUTEIEIAY 3(3-0-6)
Journalism, Information, and Civil Society

2801346 SowmaniznsasaumaLasdelng 1 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |

2801348 SosmanznsasaumeLazdslng 2 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |l

2801354 N TEULTINTANTAIENT 3(2-2-5)
Journalistic Writing

2801356 AsoUfiFeaniuarasludinndaneivi 3(3-0-6)
Data and Media Literacy in the Algorithmic Society

2801357 nseRnLUUASAmMSUEoNTaTaLmA 3(2-2-5)
Content Design for Journalism and Information Media

2801359 nsiaiFesdmiuinuAiviauardeaineU fEuius 3(2-2-5)

Storytelling for Digital Games and Interactive Media



)
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2801363 NTATANERTAUAIINTALES 3(3-0-6)
Journalism and Conflict

2801364 Imvnenlulanlwiuesiasdinfana 3(3-0-6)
Cyberpsychology and Digital Life

2801365 Juifaansaunadnsuiensaisauwme 3(3-0-6)

Infotainment for Journalism and Information Media
2801367 MIANYUANIZTIBYAAS 3(3-0-6)

Individual Study

2801375 N19AS NN INETAUNA 3(3-0-6)
Information Visualization

2801376 N199189UVINTIEN 3(2-2-5)
In-depth Reporting

2801421 N33 TUYANIZN N 3(2-2-5)
Specialized Reporting

2801433 nsudvnsdanisgsfedorsansaumea 3(3-0-6)
Management for Journalism and Information Media Industries

2801434 MIEsAUATRNAYEmSUUsTIAUTINaTB s AN 3(3-0-6)
Journalism and Information Critique for
Contemporary Social Issues

2801435 MsEsAmaniszaulan 3(3-0-6)
Global Journalism

2801436 nFwTeRYIkaganun1saitag 3(3-0-6)

News and Current Affairs Analysis

1.3 A195U1851873Y1 @19713¥15aTEUALAsF Y N1AYYIITENSAUNA

1.3.1 wnasedndeiu JandenSouseivivledls sweld
2801205 Nsansansiuauliseifovresansauina 3(3-0-6)
Feulvsieden : -
LLu'JﬁmL%"aqssLﬁaumiaumﬁLLazﬁwuﬁnm’Iaga ANNyImeaInnarliseleu

a o

neteyaIasieuITaNImansuardedinneaulal nagnsigauJURTLOIUTIINALNITINELNS
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asauma pufFesfuRnismsdoyatnans asasmgnas e1vgnssudesya msdnmsanll
gnsisuazaulidiusssalugaiansdndeu

Journalism in The Age of Information Disorder 3(3-0-6)

JR INFO DISORDER

CONDITION : -

Concepts of information regulations and ecosystem; challenges arose from
information disorder to journalism and social media activities; practical strategies in
journalism and information dissemination; knowledge of information operations, information

war, data crime, managing information inaccuracies and injustice in the disinformation age.

2801206 NsAsFnansULLNanNauTivanane 3(2-2-5)
Feulvsedn : -
Wnwzuazndnsansmansdmiunsnaniornduunanne sy nszuIun1ae

Fnuazarsaumalugafdva msfumuazilausdnaInasnlunadsudeiianiuiudouy

wnannesuAIaegilnuNImEANLSURAYOURDHIAY
Multi-platform Journalism 3(2-2-5)
MULTIPLATFORM JR
CONDITION : -

Journalism skills and principles for multi-platform content production; skills
for news gathering and information processes in the digital age; efficient information seeking

and searching, news presentation and fact checking via digital media platforms with social

responsibility.

2801207 NsWARADNTANSAUWAULL AR NESLAIA 3(2-2-5)

Wauluseden : selvNfes@auny 2800231

'
a 4a

wadakazkuraansndulunisudndelsaisaumavubnannosufdva

'
&

nsrUINMIAREteanLUY NTIdedeyaiieadiuilonuazdeainiassd nisldinsesllendnieiiduy

U

n1sudunusiugldau naUszifiuuasidenisnisndnideniuasnsmeunsiivuzandmsy
wnannasuATva
Production of Journalism and Information Media 3(2-2-5)
on Digital Platforms

PRO JR INFO MEDIA
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CONDITION : PRER 2800231

Techniques and concepts for journalism and information production on
digital platforms; process of design thinking and data research to create content and creative
media; using media production tools with an emphasis on user interaction design; evaluation
and selection of proper methods for media production and distribution on digital platforms.
2801208 N1300NLUUNTIANUAZAITIANUIEIRTUITUINTATAUNA 3(2-2-5)

Feulvsedn : medniidesaousn 2800231

wurfAnuarinuglunisadisunsfinasaumanareenuuuAadiiesy
Nsansmans msuszgndldesduseneuAaltlunsesniuunsiinansauma msdaniiodons
wagmaulandnautvunelaegalivsgdvinm wuildusiuadvluniseeniuuniiinuasnisdandd
NsasAumA nsdAnwIFuUsTfun1asesssuTiiees

Graphic and Layout Design for Journalism 3(2-2-5)

and Information Projects

GRAP LAYOUT DESIGN

CONDITION : PRER 2800231

Concepts and skills in producing graphics and artistic design for journalism
and information projects; application of artistic elements in graphic design and page layout
to effectively communicate and respond to the target audience; contemporary trends and

case studies relevant to ethical issues.

2801350 dunwszeusinadeiunisiiuguaionsaisaume 3(3-0-6)
Wauluseden : selvNResaauny 2800119

Y

LwIRnRaTnaNNIsAIUNISMAUgLadeTaTaumAlugARIva dunuiUssiiu

v ]

ﬂmﬁuﬁﬁm%mﬁumsﬁﬁuaLLaLﬁamwLLaszﬂIuIaELﬂ%aszi'IEJ n1sAuATELENSUAtayadIuyARa
e nnlunisuantenn Yseiiunsiiuguadifinnuseulm wessuuazanusuiiniuseuvefld
uwannoiunsAeanslugnansaume

Seminar Contemporary Issues in Journalism 3(3-0-6)

and Information Regulation

SEM JN REG

CONDITION : PRER 2800119

Concepts and principles of regulations for journalism and information

governance in the digital age; seminar on current issues related to content regulations and
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network technology; protection of rights and personal information, freedom of expression,
governance of sensitive issues, and ethics and responsibilities of users on different media

platforms.

2801351 NIANTAEANTAUANTIY B 3(3-0-6)
Feulvsedn -

AnwmdnAnuaz n1sdearsuarnisaivassfidenioduaiuusziiudng
YW NToUANSUYYETUIININUsEmALarUsEmAlvy GnSlunseuiunisyfsssy avanailes
wagdnSnanisidles @in1mnisuaniean avslunissuiveyanians

Journalism and Human Rights 3(3-0-6)

JR HM RIGHTS

CONDITION : -

Study of human rights concepts and controversies related to journalism,
communication and content creation to promote human rights issues; human rights
frameworks from international and Thai perspectives; right to justice, civil and political rights,
freedom of expression, and right to know.

2801352 uinnssuuazmaiduiussneunisionsasaumelugaidia 3(3-0-6)
Feulvsedn : eduniidesaousinn 2800235
nMsmuuInnsslugramnssuuasgsiadensasaumnalugadd nsadis

Fnonmiuszneunsdmivenavnssudensansauma msUszgndlduinAnnisuimsdnnisuas

N15RA1A NSETAULUL avnsimungudmanedmsugdusenaunmsmuinsansaume
Innovation and Entrepreneurship in Journalism and 3(3-0-6)
Information in the Digital Age
INNO ENTRE JR/INFO
CONDITION : PRER 2800235
Innovation development in industry and business of journalism and

information in the digital age; capacity building for personnel and entrepreneurs for

journalism and information industry; application of management and marketing concepts,

prototyping and the development of target groups for entrepreneurs in the field.
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2801353 nouiuarnsideiiouTanssunsansaumne 3(3-0-6)

Feulvsedn : meduiidesaousinn 2800230

ANUdIAY YoMy uuazn1sidelunisaiiesAniuiviniTansauma n1s
Uszgniideuloanguiininisarsaumasumaniainisig q fiisadonioduiluguly
nszvauMTIFeilemsaiauinnsy audiiusseritmguiuasnsidelunsimusyiagm
Ameulunmsadeuianssude

Theories and Research for Journalism and Information Innovation  3(3-0-6)

THEO RES JN INNO

CONDITION : PRER 2800230

Importance of theory and research in creating a body of knowledge in
journalism and information; application to link the theory of journalism and information with
related fields as a basis for research processes for innovation; relationship between theory
and research in defining problems and finding solutions for media innovation.

1%
¢ U

2801430 NSHARINUINTENTAERTTUES 3(2-2-5)

Waulusnedn : s1e3v19Resdauny 2801206

(%

LUIAALALAENNITAS19ATTAINUITANSAIERS A1 NS URR AN U N LAz Faaulall

£
g

Tuge n15HnUFURNNSM191UY0IN8IUTINUNENIT N15919UHY HARAD N1TUTIUNENT uat
N3UsEUNaYT?

Advanced Journalism Production 3(2-2-5)

ADV JR PRO

CONDITION : PRER 2801206

Concepts and creative principles in producing advanced journalistic works
for print and online media; working in an editorial room including planning, production,

editing and evaluation of news.

13.2 vnasedviden Jandensousedviledls delud
2801209 mMsgunudsunassilonunsasaans 3(3-0-6)
Feulasiedan : -
nsfindinueniseuiiedinszdanseddy nsAuIAIMINY N1SAAINANS
N3a3UsIU80ARITUAR nsedUseuanUasusaniauAndiy nsazeudoufnginnseuey

WeunsansmaniuavissanssuainassawenlesiuUssaunisaiveslsounazdiny

10
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Selected readings for Journalism 3(3-0-6)

SELECT READ JR

CONDITION : -

Practicing reading skills to analyze the essence, meaning, interpretation,
summation of message; discussion and exchange of opinions; reflection from reading

journalistic writings and creative literature linked to learners’ experiences and society.

2801210 asaumARnwegaamnITIainuasnsHAndo TaLsTIy 3(3-0-6)
Feulvsedn -
wuAnuagndnnisldarsaumaiionauigaaimnssuarinnziarnisindo

Fausssuuszrion IndnsdifnuniivszaumnudniavesieussmanasUsamelng n3ssassa

nudenngiudoyaniudnaiisassduazfuyunisiausssy Ussgndlduuimiauinsdanis

asaumaiofauInnssudodmiugramnssuaninnsuarn1snande Tausssu

Information Studies for Content Industries and 3(3-0-6)

Cultural Media Production

INFO CONTENT CUL

CONDITION : -

Concepts and principles of using information for development of a content
industry and production of popular culture media; criticizing successful case studies of
foreign countries and Thailand; media production from databases creativity, and cultural
capital; applying information management to develop media innovations for a content
industry and production of popular culture media.

o

2801211 WauINIskazUSuYINTaNTAUNA 3(3-0-6)
Foulusredn : -

Fawnsnmsietnuasmeunsansaumaluglsy oudn wide uaglne Usedd
nsriediftedsdnuazdrunameteyatmaslutivnive Uvgnsdeasvessunsasmaniuas
AsEUNASINTUNYBEIR gaunisalidnuarAulat @iy aade

Development and Philosophy of Journalism and Information 3(3-0-6)

DEV PHILO JR/INFO

CONDITION : -

11



)
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Development of journalism and information dissemination in Europe,
America, Asia and Thailand; history of the struggle for rights and information power in the
Thai context; philosophy of journalism and information for humanity; professional ideology

and understanding of the spirit of the age.

2801301 MIAsAEnsToya 3(2-2-5)
Feulvsredv : edudidesaeuniiu 2801206
wannsNTasmanideyalusisnudn nszuiunslidneuiimesiunisaun

wndsdoya uazarsaumafidog wadaia q 9aufs msléivuazdedsauduundsdoya n1sye

foya nmsairedupsiaideya Wolausrnasdeasisazeneiiuszansna

Data Journalism 3(2-2-5)

DATA JOURNALISM

CONDITION : PRER 2801206

Principles of data journalism for news reporting; computerizational process
in locating news sources and available information; different techniques including using web
and social media as a data source, data scraping, and data visualizations to disseminate

news to the public effectively.

2801302 N13ANENANENTUUINTAIAERNS 3(2-2-5)

Feulvsedn -

LUIAALALIATATUNNTENEAINTIITAITAIENT UNUIYIVBIOIEATNTINTES
manslun1ssenulnkaraousel Vnvensmunstemmdnisasmansuusnanosude
anadszinvluuiuniivainuane

Photojournalism 3(2-2-5)

PHOTOJOURNALISM

CONDITION : -

Concepts and technigues in photojournalism; roles of photojournalism in
reporting news and contemporary situations; developing skills in photojournalism on

multiple-media platforms in various contexts.

12
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2801305 MMIAUNBUENTUIIUTATAERNT 3(2-2-5)
Fewlvsegin : sedudidesaeuru 2801206
wnAnnarudnnsigfunsdunivaiiarnsfnidonurasndviuauinsas

FNEnS ﬂizmummazmwﬁmmﬁumwaﬁtﬁmmmamimamég‘uLL‘U‘U@'NGﬂuU%wﬁLLmﬂmqé’m%’u

Foendeiivainvats nsiiaweaInnIsduntveiet19iusE NS A MeIE NN wAZTIIIUTIM

TN
Interviewing for Journalism 3(2-2-5)
INTERVIEW JR
CONDITION : PRER 2801206
Concepts and principles of interviewing and selection of sources for

journalism; Interviewing processes and techniques for journalism in different contexts for

multiple-media channels; effective interview and presentations in accordance with

professional principles and ethics.

2801309 NTANTANANTYUYU 3(2-2-5)
Reoulys1e3v : snedviisesaauniie 2801206
WA VOuf wariauIn1Tvesdeniaden 1sa1sAIansyuty wasdenin

Uszmaululseimenagsineussma Jadoiifinasionisdidunuvesdoyusunardeniauszivu fo
Mratunmssidunuvesdouazdoninuszrvu

Community Journalism

COMMU JR

CONDITION : PRER 2801206

Concepts, theories, and development of alternative media, community
journalism, and citizen media in local and international contexts; factors influencing the

operation of community media and citizen media; digital media and the operation of

community media and citizen media.

2801335 AIPLAINYINUINTRVTAUMNA 3(32-0-6)

waulwusedan : -

13
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wwIAandn Ngufdiauinen dwuivendniun1siaszitnn Ussiiuniadny
Tausssy waglassasnenuduiusiienualudinulveimeyuuednninen

Sociology, Journalism and Information 3(3-0-6)

SOC JRINFO

CONDITION : -

Major concepts and theory of sociology; sociology in relation to journalism,
news analysis, social issues, culture and structures of power relations in Thai society with a

sociological perspective.

2801338 NFANTAUNANUUTZUIFIAL 3(3-0-6)

Jewlvsedn : -

wuRavuiifenfuiiuiiansisny Jssndian waenaedoulmmednuguuuy
iyl unuvvesdemtaty defda waransaumnalunisaduadulseandany nsfdudiumnenis
Wos 98 1@ wazaulaNanInreInaliies nsdlfnwvedlnewazasUszine

Journalism, Information, and Civil Society 3(3-0-6)

JR INFO CIVIL SOC

CONDITION : -

Concepts and theories concerning public sphere, civil society, and new
social movement; roles of mass media, digital media, and information in strengthening civil

society, political engagement, rights, freedom, and equality of citizens; case studies in

Thailand and overseas.

2801346 Sosmaniznsansaumesasielny 1 3(3-0-6)
dewlvsedn : -
fnidonidomilasnndestuaniunisaiagtunageuaulaveidoulunia

msAnufiamezidou
Selected Topic in Journalism, Information, and New Media | 3(3-0-6)
SE TOP JR/INFO |
CONDITION : -
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Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801348 FosdniamgrsasaumaLay Aol 2 3(3-0-6)
Fewlvsedv : -
faidonideniilaonadosiuaniunisaiiagiiunazaiuaulavesioulunia

ms@nwiamadou
Selected Topic in Journalism, Information, and New Media |l 3(3-0-6)
SE TOP JR/INFO I
CONDITION : -

Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801354 N TLULTINTANTAIENT 3(2-2-5)
Feulvsedv : sedndidesaeuniu 2801206
NaNN1INTBLUITNTaNTAERS AnwilAseasng nsAnUsau N15lEAIw

a¥assd nsduaiwal pudilafesesdusznoudeya nszurumsdaifiuiasnisfouFesdoya

na3smaidiFes InuftRcuideounsarsmaniuszandn g madsuunaiuuaniauAnii

N5 TEUATARUTEANAN 9 MITEUUNUITTUIEANT wazn13asawtauatunuleulrauyseldl

ARUA N
Journalistic Writing 3(2-2-5)
JR WRITING
CONDITION : PRER 2801206
Principles of journalistic writing including story structure and angles, use of

creative language, interviews, understanding of information gathering and editing, storytelling

tactics; practicing writing different types of journalism - features and op-ed writings — with

effective and quality editing.

2801356 ANNTRUTR I IMuAE A ludANdane 3y 3(3-0-6)

Waulusedan : selvfesaaunIy 2801205
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‘wé’ﬂmiﬁwmmaqé’aﬂa'%ﬁuLﬁamaﬁmaéwﬁ?mmﬁmmﬁmﬁ’u%’ayjaawaumm
wagdelui nsruIunITIUTIN IiRsei ﬁnﬁwmu%’a;ﬂaLﬁ'agué’ummgﬂﬁaqLLasmmu'%%aﬁa
anuduiusseninddeya asaumaazauilunisindule msszgndldiieUsslovinisgsia
mauslaadeyarnaswazianseanmudnsnailedudiruussyisylng

Data and Media Literacy in the Algorithmic Society 3(2-0-6)

DAT INFO LIT ALGO

CONDITION : PRER 2801205

Principles of algorithms for critical thinking about information and new
media; process of data collection, data analysis, data inquiry for validity and reliability;
understanding the relationship between data, information and knowledge for decision-
making; applications for business purposes, consumption of information and expression of

civic rights in a democratic society.

2801357 A15DDNLUVESANNSUFDINTETAUMA 3(2-2-5)
Waulysedw : s1eTineEauRiy 2800234

] % Ly

NN5UNUBRNUUUIHEME WS UFDITaNTaUIVALaEEoRViaTINaty N1TWAILN

] '
% = =

vinwznisruainfeya Jieseidnunzamzvesiuasianizngy msid Fewiuunanwosua
wnzad pnudiladesnmsrainkasemmsensideiiva wazn1sUsziulsyavina
Content Design for Journalism and Information-driven 3(2-2-5)
Media Production
CONTENT DESIGN PRO
CONDITION : PRER 2800234
Content design for journalism and information-driven production and
contemporary digital media; developing research skills to analyze specific audiences;

practicing storytelling through appropriate digital media platforms; understanding of digital

marketing, distribution channels and evaluation for media efficacy.

'
aa o A

2801359 MsEsesdmsuINLATakarFeaINsU fauius 3(2-2-5)

Wauluseden : s1e3vNReEaunIy 2800234
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wAauazinuelunisilsunavdinisianseduussendldluinunardoadg

£ £ Yo

URduiusene 9 nMseenwuutileniuaznisasisiavasiidauduiusiugiauny nslaluswnsy

Y

v '
o [ v s

ﬁugmmmumiaiwaiiﬂwamuuazz&amw“\i:u mi‘diaLzﬁuLf?amﬁdwaﬂiwwiawqﬁﬂiimmi?iami
ningaunelaya wiuusssy warasussy

Storytelling for Digital Games and Interactive Media 3(2-2-5)

STORY DIGIT GAME

CONDITION : PRER 2800234

Concepts and skills in writing and applying storytelling techniques in games
and interactive media; designing content and character for game user interaction; using

fundamental programs for game production and value creation; assessing content in

consideration of communication behavior, intellectual property, multiculturalism, and ethics.

2801363 NIaTAansiuALTALE 3(3-0-6)

Foulvsiedn : -

UNUIMYB15815ANER T UANUNTAIAINUTAKES AINUTULSY kagngFinsainie
nalosuazdiny waAnLasnguimaafiuinsarsaianduazdauamansifianisinaimid
Tamudaudauazanuguusinenisidesuardsay wnfawagvquliefudinuussssdlees dns
3w uazauasemevasaidies nsdiAnwilulneuassnespne

Journalism and Conflict 3(3-0-6)

JR CONFLICT

CONDITION : -

Roles of journalism in political as well as social conflict, violence, and
crisis; contemporary concepts and theories in journalism studies and social science to
understand political and social conflict and violence; concepts and theories concerning
democratic society, rights, freedom, and equality of citizens; case studies in Thailand and

overseas.

2801364 Invelulanleiuasiasdinfava 3(3-0-6)

Waulvsnedan : -
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nouiuwazuufiinidnivenlulanlavesimefnuiiandvia Ujdunussening
wywdivwalulagansauma nsvereUszaunisalbaziaazvesnyvdlulanialoudTuwavyuou

Ly

JuAnIw UnUIMLAEHaNsEUYedeR It s endnual Ussinguvediay ausTuRda
wagIinsUAuNus iU InAva

Cyberpsychology and Digital Life 3(3-0-6)

CYBERPSYCHO

CONDITION : -

Cyberpsychology theory and practice to study digital life; human
interaction with information technology; extension of human experience and sensory motors
in the virtual world and the imagined community; roles and impacts of digital media on

construction of identity, social norms and digital cultures, and patterns of interaction in a

digital life.

2801365 NanNITUUTNENTAULA 3(3-0-6)

Fewlvsedv : -

WUIARA MENNNTHAZNISNARFDTIIAN N ANNATUSZNI9YY dNTaumALazT s
Mslesvinansenureuiitansaumasonsietnn Ussiumadeeunisidles wastausssunava
naadesiudenazdvinaveanguuriuludetiufisansaume

Principles of Infotainment 3(3-0-6)

INFOTAINMENT

CONDITION : -

Concepts, principles and production of information media that integrates
news, information and entertainment; analysis of the impact of infotainment on journalism,
socio-political issues and digital culture; cross-media/transmedia storytelling and the

influence of fandom in infotainment media

2801367 NsANYIANITIIBYARR 3(3-0-6)
Foulvsredn : -

Uszipuiitnenvasiuinsarsaumasasdelvd suauaulanazaiudoin1svad

Individual Study 3(3-0-6)
INDIVIDUAL STUDY
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CONDITION : -
Issues related to journalism, information, and new media of the student’s

interest.

2801375 N13ASNNINEITAUWA 3(3-0-6)
Reulyseiv) : :wiv9sesaauNIL 2801208
wanAINsINenenmuAaviseteyatazainsing o lagldamvIedydnuaiive

o 13 ! dld 2 ¥

UNAUDLUUANTAEUMATULUUAN 9 ndanuvieauyalsrasdLazidIinsanie miﬂixqﬂﬁﬂﬂj

Vinweaun1sdeans mMslomeana wasauAnadnassAlunndan nansaumakaziausiienila

1 I3 a a

UNFANUTEANDNIN
Information Visualization 3(2-0-6)
INFO VISUAL
CONDITION : PRER 2801208
Principles on how to express ideas or data and statistics by using images

and symbols in order to meaningfully present visual information to serve specific purposes

and audience; developing visual skills for information presentation and storytelling in

systematic and effective manner; application of communication skills, reasoning and

creativity in production and dissemination of visual information.

2801376 N1337891UY1ATIEN 3(2-2-5)

Soulvs1edn : seiviidesaouninu 2801206

msflnvinue TR uiestnufionssenusidadn uiRnuasianuineens
pAmUNsAsmaniifein TnsendenalsnsAududugs mssenuuuuiieny maddeussgnd was
NsanseaniiBetoya Yadouazdgmiiinadenanmnissenugindedn

In-depth Reporting 3(2-2-5)

INDEPTH REPORTING

CONDITION : PRER 2801206

Newsroom-style practical skills training for in-depth journalism; concepts

and development of skills for in-depth news reporting by advanced inquiry, interpretative
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reporting, applied research and data journalism; factors and problems affecting the quality

of in-depth news coverage.

2801421 N13918UYIIRNIEN 3(2-2-5)
Soulvseien | meduiidesdeuntu 2801206
ﬂﬁ'ﬁ’]ﬂﬁﬂwﬂﬁﬁ’ﬁLLUUﬁan'nﬁm%’Umﬁiwmusdn%y'uﬂaw Tneidun1ss1eeu

wazhiauaUssiy Usingnsal vie Wemiiidnumsiane Wunisidles s3ia Awn Aunades 33

Fin nszvaunsTesuYBdndileinanuiiasinugnisenutlulssiueniziFes way

weungaTeunn R uuwania fudesg o
Specialized Reporting 3(2-2-5)
SPECIAL RPTG
CONDITION : PRER 2801206
Newsroom-style practical training for intermediate news reporting with an

emphasis on specific issues, phenomena or content such as politics, business, sports,

environment, way of life; learning processes of in-depth news reporting to develop
knowledge and reporting skills on specific issues and disseminating quality writings through

various media platforms.

2801433 N15USMIIANTSEINAFDINTANTAUNA 3(3-0-6)
Rewlysedy : s fdesaeunu 2801352

Y

MsUIMsianITgRaImnIsuLaLgIAadesaNTaumA wnAMATsgRaRITauay
\AswgiaaiassAnineatesiumaluladdouazunanweiudofivarnvans ma‘lsziamﬁ']é?al,mﬂﬁwam
Tautsnsdmhowaznsuslas nsdfnwlunaniegsio n1sean 11359199u wazUszinuanide
1uﬂ’1’5U%‘1/ﬁiﬁ‘]Uﬂﬂ'ﬁE}G]a"l‘I/lﬂiill?i@’s”lia”liaumﬁ

Management for Journalism and Information-oriented Business 3(3-0-6)

MGNT JN BIZ

CONDITION : PRER 2801352

Management of business and industry in journalism and information;
concepts of digital economy and creative economy related to media technology and
different media platforms; value chain from production to distribution and consumption;

case studies of business models, marketing, employment, and debates in managing the

relevant industry.
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2801434 NsETAUNATRNINEE M UUsTIRUTIaTEedeny 3(3-0-6)
Foulvsieden : -
nMsInndtlymuardedifnveenszuruirlansasman U UR L RLLaEN1S

‘U%"ULU§auiﬂgjﬂ'ﬁsuauﬂwﬁaﬂna15aﬂiaummuﬂmi WATIERUNTETEUVALLUUSEEVT N NUaE

nsmeuauesieUssiuigmisauuarlasadiadomss msldumAnmisasaumaeiusang

wardsnisuilalgmilaeysannisiumansaiwidy q Aneites

Journalism and Information Critique for 3(3-0-6)

Contemporary Social Issues

JN CRITIQ SOC

CONDITION : -

Criticism of the problems and limitations of the traditional journalism
paradigm and the transition to new media and journalism practice; analyzing effectiveness
and response to social issues and the underlying structure; using journalism concepts to

discuss causes and solutions to problems by integrating with other related disciplines.

2801435 MsaEsAEnssEAUlan 3(3-0-6)
Foulvsieden : -

a

wunAANIsLaNUBBLLazIHBLNIT IR BvEnavedlanAThtuazinelulad
aﬂiﬁumﬁLLﬁ%ﬂWiﬁ@ﬁ?iﬁﬁNaW‘@ﬂi%U'J‘LJﬂ']ii?EJ\‘ITL!‘UI’TJ ﬂ’ﬁ'ﬁ?ﬂmuﬂi&auﬂhﬁlLLﬁ%ﬁ'ﬁﬁuMﬁﬁﬁ
mudnysziulaninedeluuszimauarderioaiu mifnwidauisuiisuiedlonsu foRivTn
F3YTITU UNSEUIINUUIIFENTUMTYIUINTRAE R UNUITENSAanslulsme

Global Journalism 3(3-0-6)

GLOBAL JR

CONDITION : -

Concepts in transnational news exchange and dissemination; influence of
globalization and information and communication technologies that influence news
reporting process; coverage of global news and information issues by national and local

media; comparative study to understand professional practice, ethics, international lessons

for integration and development with national journalism.
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2801436 nsTeRYkazan1un1saitag i 3(3-0-6)
Feulvsede : sedndidesaeuniy 2801206

ABnswazn1sinideuuneuingigitniainisineigindwazdeinagse
WIndeNrearn nseuAnildlunisiinged Ussanvesn1siaseitns nistan miﬁugmé’m
N5l wAsugna UseThmans d9nn Tausssu 1nUsenaunsiiAgiendng

News and Current Affairs Analysis 3(3-0-6)

NEWS ANALYSIS

CONDITION : PRER 2801206

Methods and practice of writing news analysis and articles based on the
study of news backgrounds and facts; conceptual framework used in the analysis; type of
news analysis; application of knowledge in politics, economy, history, society, and culture for

analysis of news.
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2. 41972912 MNUN A

ANIAAYIIMNINYILAZEDEITNTLLENS
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2. 51899391E1VIAVIIMNTNA N1AFVIMNINYIRALADAITNITHENS

Tanusneuzdwariansauisodensous1eIvlaflaveaivivnnime (2804 xxx) F1UU
18 wuhefis Usenousme

2.1 vinasedvdsiu Tneddmdondeusedvdviladils feeluil

2804200 ms?{'amsmﬂuqﬂﬁa 3(3-0-6)
Intrapersonal Communication

2804202 MsAeasTEvInayARaLALNAY 3(3-0-6)
Interpersonal and Group Communication

2804203 NSNARDENGITUTU 3(2-2-5)
Public Speaking

2804300 Usvgnmaans 3(3-0-6)
Philosophy of Rhetoric

2804307 nstaudauanavanatagnsiiutla 3(3-0-6)
Argumentation and Persuasion

2804309 N1500NWUUATLAZIMTNUS 3(3-0-6)
Speech Design and Composition

2804410 N58eaN5eIFnT Tanusssu wazn1sUsENauns 3(3-0-6)

Organizational Communication, Culture and Entrepreneurship

2.2 wasgdvuden 3 nguidvn lneldndonousiednnan 3 nquiwilanle dewieludl

n. NFUAITMANENT N1 WAZIAIUSTIH (Rhetoric and Language and Culture)

2804311 nsReansdee auy 3(2-2-5)
Nonverbal Communication

2804314 Eaas uTInUsEa U 3(3-0-6)
Rhetoric in Everyday Life

2804344 N1TIATIANANTTUNIY 3(3-0-6)
Analysis of Language Behavior

2804400 AERS IausTILUTE Ty 3(3-0-6)
Rhetoric of Popular Culture

2804402 NnsAENs TN TRusTSY 3(3-0-6)
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Transcultural Communication

2804413 nsiadeuarnsaseassdidnmaansludels 3(3-0-6)
Storytelling and Rhetoric Creation in New Media

2804414 mwmamﬂumiﬁamsmmmxLLazmﬁ%"aminmﬁaq 3(3-0-6)

Rhetoric of Public Commmunication and

Political Communication

. nguvTAIAnEn wyARa (Develop Individual Potential)

2804305 nsdeaINNgIAe 3(3-0-6)
Business Communication

2804316 msuimsnsiineusuien1siudsuulas 3(2-2-5)
Training Management for Transformation

2804318 nsdeanssenineTmusIsy 3(3-0-6)
Intercultural Communication

2804324 wannsiluiisng dusznie wazfunauesoasnsuzegilionnin  3(2-2-5)
Principle of Professional MC, Announcer and
Presenter in Public Settings

2804333 wadanisUszyululanaaavianiaiiou 3(2-2-5)
Conference Tecniques in Real and Virtual World

2804355 nanlazwadansdunval 3(3-0-6)
Interviewing Principles and Techniques

2804406 NFIANITAMUTALENUAZNITLATAROTOY 3(3-0-6)
Conflict Management and Negotiation

2804418 mmrﬂuﬁﬁﬁumiﬁami 3(3-0-6)
Leadership and Communication

2804419 yAaNnINLAE NSRRI ALEINSolunsAeans 3(3-0-6)
Personality and Communication Competence Development

2804421 nagnskazinAllANsULaawUULe TN 3(2-2-5)
Professional Presentation Strategies and Techniques

2804422 fUUNTUTENALALRAILNAINNEINNTD 3(3-0-6)
Tunsdeansinudenoufinmes

Seminar in Applying and Developing CMC competence
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a. n&ju%mﬁ"ﬁﬂ (General Courses)
Foadmanzmime 1
Selected Topic in Speech Communication |
Foadnanzrmiie 2
Selected Topic in Speech Communication |l
Soadmanz i 3
Selected Topic in Speech Communication Il
NMSANYIANIEIIEYARR

Individual Study
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2.3 AN95UM9518391 @101V 1NTNA A1AFVIININGILALTDAITNITHENS

2.3.1 weneivdiu Jandenssuseivivladls feluil
2804200 ms?{'aaﬁmﬂuqﬂﬁa 3(3-0-6)

Feulvsedn -

LLu’JﬁﬂLLawqwﬁﬂﬂiéaaﬁiﬂﬂaiuqﬂﬁa WaunsnsAinwnisdeasaelunuies
Hadadninewardinninenaruafnnisdearsaalunueisauade nszUIUNIINI9R Al
wazmsiladnate iledaroy TnsginagyianudilanuidninAnvesmuies suasaziouly
famsitnlagdu

Intrapersonal Communication 3(3-0-6)

INTRAPER COMM

CONDITION : -

Concepts and theories of intrapersonal communication; development of
intrapersonal communication studies for self-transformation in fields of sociology and
psychology; comtemplative process, dynamic listening and contemporary transformative
learning techniques to develop skills of self-questioning and self-analysis as well as sense of

empathy towards one’s self and others.

2804202 nsAeasTEIyARaLAL NG 3(3-0-6)
Feulvsedn : -
ﬁiim‘lﬂaLLazmﬁ‘UisﬂaU‘Uaﬂmigaﬂﬁisﬁ’jNuﬂﬂaLLasmié@ﬁ’]iﬂ@:N WUIAA

Aenfusu n1s3ud mnufsgala msadmiusgivla nssurunisiaguuImansa i

sewinsyana warnsdanismnudands nmsidenldnie de uazussenianisieansiimungan

sULUUMazUsTLAMAN 9 Y09ndu kuaAnsns 9 IRedunisadangy Shdnwaingy wasngy fiingu
wazn1sdeatsnudoarelny ﬂmﬁﬂLmeﬂmiﬁﬁumﬂisﬁmﬁmwmiéaa’ﬁiswi’mqﬂﬂaLLasmju
Interpersonal and Group Communication 3(3-0-6)
INTERP/GROUP COMM
CONDITION : -
Nature and elements of interpersonal and group communication; Concepts
of self, perception, attraction, impression formation, process and guidelines of interpersonal
relations in several contexts, conflict management and appropriate language use, media,

and communication climate; Forms and types of group, concepts of group formation, group
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identity, group synergy, leadership , and communication through new media, including

guidelines for enhancing effective interpersonal and group communication.

2804203 NNTNARDATITUTY 3(2-2-5)
Feulvsedv : -
nénmsuazgUuUuTeInIsYarevtnatsisasuiieagUszasduazlenasiic 9

weluusundeniuazsutemnnisedns n1sSELAUNSBLLATANTEBNLULIMEATMTUNNS

WiEUeraasN Iy MINUNUMITHALAE N131EUeRAEAIUNTUTEIIUNA
Public Speaking 3(2-2-5)
PUB SPK
CONDITION : -

Principles and forms of public speaking for several purposes and occasions via
face-to-face and mediated platforms; preparation and message design, planning and message

delivery for a public presentation, as well as evaluation.

2804300 Usgveans 3(3-0-6)
Foulvsedn : -
NENLATNIZUIIT AUV NAIENSAUEIAL NYuImMAIanshazsUseIRnu
Huuveamguf dudgaratadnueilagdu wurAndelfifnnsmmaniveslanme fusn
mMaAsunlasiuuieuvnsvedysd wamslunsiesgiasUssiuaminmaad
Philosophy of Rhetoric 3(3-0-6)
PHILOS RHET
CONDITION : -
Principles and paradigm of rhetoric and society; theory and history of rhetoric
from classical to modern periods; concepts about western rhetorical acts and changing pattemn

of human rhetoric; approach to analyze and evaluate rhetoric.

2804307 nslauuansvsNatagnsiiutle 3(3-0-6)
Reoulys1eivn : -
RAUINITVINuNIsLEmaNG N15ekEe waznstuntalansurgnefntg A

a 3

Tagtu nisldtenaatinmssnglunistaudawanuvana nagnsnisiaduiiala Inssneiusingluans

Y

28



Alenguivindmamansdudin dwmsuidauenauen dngasinaaansiudin adudiuus w.e. 2566)

nsldruAnlininglunisiuans sudawsziiunasesssluniswanamsmanaznisivutiela
Argumentation and Persuasion 3(3-0-6)
ARGUMENT/PERSU
CONDITION : -
Development of argumentation and persuasion theories from past to the
present; the usage of logical evidences for argumentation and debate; strategies of
persuasion; fallacies in messages; critical thinking for receiving message; and morality for

argumentation and debate as well as persuasion.

2804309 NN990NLUUAITLAZIMTNUS 3(3-0-6)

Feulusedn ; -

NTEUIUNITAN NITINLAY LazNI59nLUUYTnus Tt ulsuyiaiig q Td
wsnzauiuingUszasd Tena ¥osmianisdeans uaznguidivung nsl¥arwiiisiuszansam
PADAIUNITIATIZRLAZUSIAUIBNTINTNUS

Speech Design and Composition 3(3-0-6)

SP DSG/COMPO

CONDITION : -

Process and methods of speech design for various objectives, opportunities,

channels and target groups; effective language usage; and analysis and editorial.

2804410 N58eaN5eIFnT Tansssu wazn1sUsEnauns 3(3-0-6)

Feulvsedn ; -

nszvIunsdeanslussdns nisdearsanslinisuimsdanisesdnslugiuuy
e 9 nsAeansifionsuimsdanisuaznisadeimusTnesdns A1ITRUILALDIANT nsdeans
sewinsfsfuinyruas{lidifutnye nmsdearsiudsinnu msdoasiuanumainvanemi
TausssuluesdAns nsRninBEn1sUTENaUNITHIUNNTAS9IANTINADS

Organizational Communication, Culture and Entrepreneurship 3(3-0-6)

ORG COMM/CULT/ENTP

CONDITION : -

Communication processes in organizations; communication underlying different

patterns of communication management; management communication and constructing

corporate culture; leadership and organizations; superior-subordinate communication; coworker
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communication; communication and cultural diversity in organizations; entrepreneurship skill

development via simulation.

2.3.2 wurasedviden 31w 3 nguivn Gaadenituuseivan 3 nquivitante
Foraluil

n. NFUAYIMANERS N1 WAz IAIUETIU (Rhetoric and Language and Culture)
2804311 nsdeansidetauy 3(2-2-5)

Feulvsedn : -

DIAUSENBU UNUIN Warkansznuvamginssunisieansiieetaus mnuumneig
sgninannsdeanadietausiagnisdeandaiouy ndnnslasigdngfnssunazganiunisald
Aeadeafunisiearsideetauy nsiinfiReentuunisdeasinedidsfunieadonisdoansly
B Tumiteliussautihmanedidely

Nonverbal Communication 3(2-2-5)

NONVERBAL COMM

CONDITION : -

Elements, roles and effects of nonverbal communication behaviors;
differences between nonverbal communication and verbal communication; principles of
behavioral and situational analysis related to nonverbal communication; designing
communication with regard to nonverbal communication tools in order to achieve a set
goal.

2804314 AERsluTInUsz iy 3(3-0-6)

Feulvsneden : -

Mmansilumsieasvesuysdinuiiuliludinuszdiu Svinauazranseny
vosnszualamiing welalad uaginusssuAdviasonginssunisdearsvesuysd nsiindnns
gommansinduumidluseniuuiazaisassdnsdoasieudleliymnisdeasvesnudly
PinUszaniu

Rhetoric in Everyday Life 3(3-0-6)

RHET EVE DAY LIFE

CONDITION : -

Rhetoric of human communication in everyday life; influence and impact

of globalization, technology and digital culture on human communication behavior; the
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application of principle of rhetoric to design and create new approaches of communication

to improve human communication in everyday life.

2804344 NTIATIEANGANTTUNTY 3(3-0-6)

Feulvsedn : -

NMTIATIEANGANTTUNWIVeILYYE lagldnguniwimans 1mnssuinsen
Mmnssdiesehidinang eade uagieadisgaunisainarnisldiuakiuyNueInIY
nseiFnuiulstindlneuasseUssme

Analysis of Language Behavior 3(3-0-6)

ANAL LANG BEHAV

CONDITION : -

Human language behavior analysis using theories of linguistics, discourse
analysis, critical discourse analysis in order to construct and deconstruct ideology and power

through language perspective; case studies both in Thailand and overseas.

2804400 VFEARSINUSTTUU Y T 3(3-0-6)

Feulvsedn : -

wuaAn nnuifiiedestuimusssuvsssnfion vmmansluansinuidiulglu
FnUsrariu Taslamiznsdomnaruuazdolvsl mnamanevesinusssulszvdonseiiaanyana
NG

Rhetoric of Popular Culture 3(3-0-6)

RHET POP CULT

CONDITION : -

Concepts and theories relevant to rhetoric of popular culture in everyday
life, particularly in mass communication and new media; the meaning of popular culture per

individuality and society.

2804402 nsdea TN InusTTY 3(3-0-6)
Roulysedn : -
wAnansvas-natadelvd wuiRnnistruiuinusssulussaulaanuananas

Tausssn AneninsunstiuiuTausssy nsdearsiugiimansimusssy nsdeansluinsing

31



Allenduiviniimamansdaudia dmsuldauenanen Wdngasimaaansiudin adudiuus w.e. 2566)

ugdewazlaniaiiow UURNITM1N1TTILRUTAILETTY AABAIUNANTENUAIAYVOINITUINNY
’3’Guuﬁiiwiami§aawumuwé

Transcultural Communication 3(3-0-6)

TRANSCULT COMM

CONDITION : -

Concepts of Post-postmodernism and Transculturalism at both individual
and cultural levels; transcultural competencies; communication and cultural geography;
communication in metaverse and virtual space; transcultural practice and its major impacts

on human communication.

2804413 nslaFesaznsaseassAldnmmansludell 3(3-0-6)

Feulvsedn : -

LUIAANITENS0Y N11908NLUUNISENTDY N1TEIRNENNITuaZLALAIS VBN
MvmansuarnsiaFesndunumidunisesnuuutaraiiassimmsiudelwluguuuusi o
mudnguszasAlazuSune «

Storytelling and Rhetoric Creation in New Media 3(3-0-6)

STORY/RHET CRE NEW

CONDITION : -

Concept of storytelling; storytelling design; the use of principle and
essence of rhetoric and storytelling to design and create new approaches and forms of

rhetoric in new media in various objectives and contexts.

2804414 Mumanslumsioasasisaziaznisdoasniaiiios 3(3-0-6)

Soulusedn : -

LuaAnliesnsieansaisisuziagnsdoarsnisides 1maanilunisdeans
assuzuaznIsearsniadledlasianizludelniiardendva yunondinindvesnisdoans
assaizuaznsieansnsilesseliaanyanauazdsnyl

Rhetoric of Public Communication and Political Communication 3(3-0-6)

RHET PUB /POL COMM

CONDITION : -

Concepts of public communication and political communication; rhetoric of

public communication and political communication particularly in new media and digital
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media; critical perspective on public communication and political communication per

individuality and society.

. nguIvmauIAngnmyaaa (Develop Individual Potential)

2804305 nsdeaNTNNgIAe 3(3-0-6)
Foulvsedn -
N5TUIUNITUALEIAYTENOUYDINTITADA1TNagIRlUDANT AsHAIUN

muansolunsdearsiBenagndlunisiigsie msiaduaiisynannimnisdeansiiiuseivlanay

Bosssuiionrwdniavnagsiaddu
Business Communication 3(3-0-6)
BUS COMM
CONDITION : -

Processes and components of business communication in organization;
developing strategic communication competence for business operations; enhancing impressive

communication and personality with ethics for sustainable business success.

2804316 nsuIsnstineusiiiensiUAsuuUas 3(2-2-5)

Foulvseden : -

No e wazkIneU JURLUNTERNLUULAEUTINTIANISNTEUIUNTRNOUTY Yinwe
mﬂé’ﬁaﬁm%’uﬂ’lil,i‘;luc}:@yaﬂszmuﬂmLaﬁwmﬂsﬂﬂausummmﬁmﬁ Wnsasiassflasans
NSLEUDIU NTZUIUNITINNITIATINT miﬂisLﬁuiﬂiﬂﬂ’liLLam”ﬁL%Buaqﬂiﬂmm

Training Management for Transformation 3(2-2-5)

TRAIN MGMNT TRANS

CONDITION : -

Theories and practice in training process design and management; coaching
skills for facilitator and trainer in speech communication training; project creation and

presentation, creative management process, project evaluation and report.

2804318 NsADANTTEMINGTAIUSTTY 3(3-0-6)

woulwsnedan : -
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SvSnandniiinasenisieasseninetausssy Saudedninavesnsualani At
wagwalulad ArmuansimisiauLageauntw Jgymiuazguassalunisdoans uuamnsluns
USusmneTausssy uagnsieasiuyppamainnsssegisiiussansnm

Intercultural Communication 3(3-0-6)

INTERCULT COMM

CONDITION : -

Main influences affecting intercultural communication, including influence
of globalization and technology; differences in verbal and nonverbal communication;
communication problems and barriers; guidelines for effective cultural adaptation and

intercultural communication.

2804324 wannsiluiisng duszniea uazdunausseaissuzegieiionnTn 3(2-2-5)

Foulvsedn : -

wannstunisidu #8ns dusznia dandusions lawn wasfunussdnslunis
deansfiuanssne mmﬂumagﬂquﬁy’wunﬁLLassiW?ﬁIMﬁﬁﬂﬁM‘%@ﬁdWi WUINIINITIHT LU
warn1sEnURURlud A Tnlunisilugnsedninaluszuveauladl

Principle of Professional MC, Announcer 3(2-2-5)

and Presenter in Public Settings

PRIN PRO MC/PRESTR

CONDITION : -

Principles of performing the roles as professional master of ceremony,
moderator, announcer, and presenter/representative of an organization in public settings,
both on stage and mediated channels; Guidelines for preparation and professional practice

of an online influencing presenter.

2804333 wadan1suszyululanasaaglanialou 3(2-2-5)

Foulvsedn : -

Useifuasimuinisnisusean wdnnswasinalinnisussyululanaswazlan
iaflow nMsimuaNssaus unum wazauuRnveuvesidiUssyusiumiang g n1svihaudud
LAz UIMIIANTSNSUSE LR iU AVEA W

Conference Technigues in Real and Virtual World 3(2-2-5)

CONF TECH RV
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CONDITION : -

History and development of meetings and conferences; principle and
techniques for different forms of meetings in real world and virtual world; competency
development, roles and responsibilities for meeting attendees in various positions; team-

working and effective meeting management.

2804355 nanuazmatansdunval 3(3-0-6)

Feulvsede : -

vdnnsdunvalifie Tiguszasdsing q Tuudunnisuimsesdns nsinu1ide waz
MsdeansuiaTy nsrUILNsLaTWATANSEunvaleteilusy AV A aeRUsEnaus 9 Taflae
waziduguassasieUsy@vsnavreanisdunivel LAzTSEEITUNSEuNTweITiIs A el

Interviewing Principles and Techniques 3(3-0-6)

INTERV PRINC TECH

CONDITION : -

Interviewing principles for different purposes in organizational management,

research, and mass communication contexts, effective process and techniques, factors

facilitating and obstructing effectiveness of interviewing, and concerned ethics.

2804406 N133ANITANUTAENLAZNITHITAHDTD 3(3-0-6)

Foulvsedan : -

ANTALESTUUTUNANE T5N15IANITAINTALEY NTEUIUAITLATINADIBY N3
s9reseudinagns s3ussuiunainsarioses Ininernsdeansifunisiasadeses nsdans
AMUTALENLAZ N3R350 T83lUAIE NG

Conflict Management and Negotiation 3(3-0-6)

CONFLICT MGT/NEGO

CONDITION : -

Conflicts in different contexts; conflict management methods; process of
negotiation; strategic negotiation; ethics and negotiation; psychological communication and
negotiation; conflict management and negotiation in crisis.

U d’

2804418 Anududifunisdeans 3(32-0-6)

Y

Wauleusnedan : -
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vénnslumsiduiiin unumudniBsnisdearsuesiiin 1wy msvhanadilaniy
uanensveedY Mansedunazgdle nsuitigm msdedula uaznisadiedin msimnzdi
andulu Tnelduumanisdearsedrasiueniiule nisilsednednds msfammesiidantte uazns
vhausiufugdusramsnuazidile

Leadership and Communication 3(3-0-6)

LEADER/COMM

Principles of leadership; leadership and key communicative roles, i.e.
understanding individual differences, motivating and inspiring people, problem solving and
decision making, and team building; Developing Inside-out leadership communication skills
with empathic approach: deep listening, being open-minded with growth mindset, and

having respect for others.

2804419 YATNANLAZNTHRILIANNATINTAIUNSERENS 3(3-0-6)
Roulvs1edvn : -

a

AnulatugIufiuyadnamkazaNatnsalunsaeans nsdeansiite

)

Wawypdnnmneuenuazngly 9nteingievienu
Personality and Communication Competence Development 3(3-0-6)
PER/COMM COMP DEV
CONDITION : -
Understanding fundamental of personality and communication competence;

communication for external and internal personality development from childhood to working

age.

2804421 nagmsiazmaiianisiiauewuuiloandn. 3(2-2-5)

Foulvsredn : -

23AUTENOU NAENSLAZIMATANITUNAUDIIUY NAIIU MIBLATIFULUUAIY 9 1ou
nMshiauaiddivnnis metiauenagsia uaznsiiaueiioruduiusnisdanm n1sadeassd
dovmuarniaSeuisnudnegaiinagns wadaniswioudousznaumsya saenaumstinine
wazinallamslinwnazeiaunmuiaenendyveseiiusednsnmuayyseavana

Professional Presentation Strategies and Techniques 3(2-2-5)

PROF PRES STR/TECH
CONDITION : -
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Key compenents and professional presentation strategies and techniques
for several settings, e.g. academic presentation, business presenation, as well as presentation
for social function; Strategic and creative content creation and arrangement; visual aid

technigues, verbal and non-verbal techniques for efficient and effective message delivery.

2804422 fUHUNTUTEENARALTAILAINNEINNTD 3(3-0-6)

Tunsdeansiudenoninnes

Feulvsedvn : -

595UY1R WunAnuazndungufiAsadesiuanuasolunisiearsveuyed
irudenoufamesluuundne 1 (Wu seduseniteyana ndu uaresdng) Wau1n13Ue9uuIAn
nuiffunlsmuanuiivesvaluladansaumanaznisdoans funsduuunieyseynduas
W uansalunsieansiudensuiimesluuiunsng 9

Seminar in Applying and Developing CMC competence 3(3-0-6)

DEV CMC COMP

CONDITION : -

Nature, concepts and theories in computer-mediated communication
(CMC) competence in several contexts (e.g. interpersonal, group, organizational);
Development of theories and advancement of Information and Communication

Technologies (ICTs); Seminar in applying and developing CMC competence in contexts.

a. neju%mﬁ"%‘lﬂ (General Courses)
2804347 SadnanzIvame 1 3(3-0-6)
Foulvsedan : -

[ Y

Tdaursanivuakuuauls Juiuriteseantarndenud1nsSuLAayniea

n3ANYI
Selected Topic in Speech Communication | 3(3-0-6)
SEL TOP SP |
CONDITION : -
To be determined for each semester.
2804348 Foadniangrmiie 2 3(3-0-6)

woulwusedan : -
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Talanusarvruskiuauls Judumdaseailarmdanuidinsunsaznia

Selected Topic in Speech Communication |l
SEL TOP SP I
CONDITION : -

To be determined for each semester.

5DIAMNIEININA 3

Waulysiedn : -

[ Y

ldaursanivuakduauls JUiURIY3090leARLEaNUIEINSULAaENA

Selected Topic in Speech Communication |ll
SEL TOP SP Il
CONDITION : -

To be determined for each semester.

NSANSNANIETIHYAAR

Roulvsedn : -

Uspiuilifgatosiunmima suenuaulasazanudesnisvesdiFou
Individual Study

INDIVIDUAL STUDY

CONDITION : -

Issues related to speech communication of the student’s interest.
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